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5.	 Breaking barriers: Assessing 
Agenda 2030’s impact on women 
entrepreneurship studies

Giorgia Maria D’Allura and Michela Floris

INTRODUCTION

Notably, there is a significant gap in studies examining how academic discourse 
on women’s entrepreneurship has evolved following the substantial impetus 
provided by the UN Agenda 2030. This comprehensive framework includes 
the Sustainable Development Goals (SDGs), with Goal 5 explicitly dedicated 
to achieving gender equality and empowering all women. Agenda 2030 aims 
to address barriers to women’s economic participation, including discrimina-
tory practices, lack of access to education and healthcare, and economic dis-
parities. By promoting policies that support women’s involvement in economic 
activities and leadership roles, Agenda 2030 seeks to harness the potential of 
half the world’s population, thereby fostering sustainable development, reduc-
ing poverty, and ensuring inclusive economic growth. Consequently, the role 
of women in economic development is expected and will likely result in sig-
nificant improvements in women’s economic empowerment, which is critical 
for achieving the broader goals of the Agenda (Bidegain Ponte and Enriquez, 
2016). This challenge has attracted considerable attention from academics 
and practitioners, leading to a burgeoning body of research. In particular, we 
observe a large number of reviews that critically evaluate the state of the art 
by investigating drivers, barriers, risks, and business outcomes through diverse 
models and methodologies (Langowitz and Morgan, 2003; Sullivan and Meek, 
2012; Poggesi et al., 2020). Numerous studies highlight that women’s entre-
preneurship plays a critical role in socio-economic development (Khan et al., 
2021; Rosca et al., 2020).

Nonetheless, there is research space for more goals, and technology-
facilitated analytical methods. Indeed, producing divergent and sometimes 
contradictory results, previous studies concur on the imperative for schol-
ars to develop a robust theoretical framework to systematically re-observe, 
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Feminist perspectives in business studies126

re-analyze, and re-interpret the phenomenon of women’s entrepreneurship, 
as suggested by scholars from various disciplines who have underscored the 
necessity of investigating multiple dimensions of women’s entrepreneurship to 
advance theoretical frameworks and enhance comprehension of this research 
area (Al-Qahtani et al., 2022).

Hence, a review of women’s entrepreneurship studies that integrates refer-
ences to the UN Agenda 2030 is essential for comprehending the contribu-
tion that this document has produced from its launch (2015) to the present. In 
order to meet this need, this study proposes an integrative review to critique 
and synthesize the development of women’s entrepreneurship research after 
the implementation of the UN Agenda 2030 and to elucidate future research 
directions. Specifically, this chapter reviews the field’s growth and conducts a 
literature review of papers on women’s entrepreneurship up to 2023.

At least two significant shortcomings exist in the analysis and mapping of 
the women’s entrepreneurship research field and its linkage to the UN Agenda 
2030. The introduction of this crucial document represents a formidable ini-
tiative, encompassing a goal for the global economy with an unprecedented 
universal orientation toward businesses. According to the GEM 2022 global 
report on the status and perceptions of entrepreneurial activities, women 
still constitute a substantial portion of high-potential entrepreneurs. Despite 
this, while most companies commence as small-scale endeavors or with 1–5 
employees, women are typically less inclined to start companies with a large 
number of employees. Thus, women must assume a strategic role in achieving 
the goals outlined in the UN Agenda 2030, occupying different roles within 
the various Sustainable Development Goals (SDGs), from both economic and 
social sides. In other words, women’s entrepreneurship can positively influ-
ence global socio-economic development (Elan et al., 2023) by investing their 
efforts in achieving different SDGs. The first shortcoming is that previous stud-
ies have undervalued the relevance of women’s entrepreneurship in achieving 
sustainable development. This includes efforts to ensure societal well-being 
in current and future contexts, as driven by the UN Agenda 2030. The second 
shortcoming is the paucity of studies that have analyzed how women entrepre-
neurs can foster sustainable solutions in alignment with the 17 SDGs, which 
address issues such as poverty, hunger, education, and the creation of inclusive 
communities.

This chapter aims to address these gaps by providing a comprehensive inte-
grative review of the literature on women’s entrepreneurship, emphasizing the 
impact of the UN Agenda 2030. As the topic of women’s entrepreneurship is 
quite a mature topic, it needs to be reviewed, critiqued, and re-conceptualized 
due to its continued development (Torraco, 2005; Snyder, 2019), above all as 
a consequence of the UN Agenda 2030 that could represent a cornerstone for 
its development by following different advancement traits. Thus, the goal is to 
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present a detailed analysis of the current state of research, identify areas that 
require further investigation, and propose future research directions. Through 
this approach, this study seeks to enhance our understanding of the strategic 
role of women entrepreneurs in sustainable development.

THEORETICAL FRAMEWORK

Women make up roughly half of the world’s population but contribute only 
37 per cent of global gross domestic product (GDP). Encouraging women 
to become entrepreneurs could significantly boost global economic devel-
opment. The Global Entrepreneurship Monitor (GEM) 2022/23 Women’s 
Entrepreneurship Report surveyed 175,000 people in 49 countries, reveal-
ing six major trends in women’s entrepreneurship (Elan et al., 2023). Women 
in low-income countries exhibit the highest entrepreneurial intentions and 
globally, many women expect significant business growth within five years. 
Younger women are driving entrepreneurship, particularly in low-income 
regions. Women are also more likely to start businesses alone, although most 
remain small. However, more women are exiting rather than entering entrepre-
neurship, often due to economic volatility. Job scarcity is a primary motivation 
for women starting businesses, suggesting a need for more proactive, opportu-
nity-driven support to fully unlock the potential of female entrepreneurs.

However, women who decide to engage in entrepreneurial activities are still 
significantly fewer than their male counterparts (Elan et al., 2019; Elan et al., 
2023).

Several scholars argue that this disparity, which is more pronounced in 
certain countries, may stem from stereotypical and male-dominated perspec-
tives that discourage women from pursuing business ventures (Langowitz 
and Morgan, 2003). Other studies identify additional barriers such as lack 
of education, experience, and training opportunities; limited spatial mobility 
and family support; insufficient institutional support; inadequate entrepre-
neurial management skills; and difficulties in acquiring financial resources 
(Raghuvanshi et al., 2017). Furthermore, researchers have examined the dif-
ferences between men and women in entrepreneurial rates, processes of finan-
cial resource acquisition, sectoral choices, and business size and performance.

Generally, the understanding of women’s entrepreneurship encompasses 
two interrelated levels of analysis: the individual level and the institutional 
level. At the individual level, research typically focuses on personality traits 
and career stages. Studies by Schlaegel and Koenig (2014) and Hassan et al. 
(2020) highlight how individual characteristics, such as risk tolerance, inno-
vation propensity, and career motivations, shape entrepreneurial endeavors. 
Conversely, the institutional level examines how broader contexts, such as 
societal norms, legal frameworks, and economic conditions, influence and 
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shape entrepreneurial activity. Works by Welter and Smallbone (2008) and 
Ahl and Nelson (2010) illustrate how institutional factors, including access to 
resources, regulatory support, and societal attitudes toward women entrepre-
neurs, impact the entrepreneurial landscape.

Existing studies often overlook the role of cultural values related to gender, 
which are critical in shaping women’s motivations and choices. These cultural 
constraints have significant implications at multiple levels: macro (policymak-
ing), meso (organizational), and micro (local practice). At the macro level, 
policymaking can either hinder or promote women’s entrepreneurship through 
legislation and national strategies. At the meso level, organizational cultures 
and practices within businesses and institutions can either support or obstruct 
women’s entrepreneurial efforts. At the micro level, local practices and com-
munity norms can significantly impact the day-to-day experiences and deci-
sions of women entrepreneurs (Henry and Lewis, 2023).

By adopting a social theory perspective, we propose that a deeper under-
standing of the sociocultural and spatial impacts of formal institutions, such 
as the UN Agenda 2030, is essential for integrating the individual and insti-
tutional levels of analysis with a gender perspective. Social theory allows for 
an examination of how societal norms, power structures, and spatial dynam-
ics influence entrepreneurial activities. This perspective acknowledges that 
women’s entrepreneurship is not just a result of individual traits or institutional 
contexts in isolation but is also shaped by the interplay between these factors 
within specific sociocultural and spatial settings.

We contend that advancing entrepreneurship research on this topic requires 
moving beyond simplistic and dichotomous explanations of gender. It is cru-
cial to consider the complex and multifaceted nature of gender dynamics in 
entrepreneurship. This involves recognizing the intersectionality of various 
factors, such as race, class, and geography, and understanding how these inter-
sections create unique challenges and opportunities for women entrepreneurs. 
Additionally, it requires examining how formal institutions such as Agenda 
2030, which aim to promote gender equality and women’s empowerment, 
influence entrepreneurial activities at different levels.

METHODOLOGY

This study adopts an integrative review because the topic is mature but needs 
to be reviewed and critiqued to contribute to the development of a framework 
(Torraco, 2005). Based on the combination of SCOPUS and Web of Science 
databases, which include a large number of leading journals, this study carries 
out an analysis of the articles from 2015 to 2023 (export date March 7, 2024) to 
deepen the knowledge of the role exerted by the UN Agenda 2030 in terms of 
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whether and how SDGs are stimulating the proliferation of studies on women’s 
entrepreneurship, suggesting new perspectives and research directions.

The search in SCOPUS and Web of Science is as follows: first, we used the 
following keywords and phrases in the Title, Abstract, and Keywords: “Women 
entrepreneur*”, “Female Entrepreneur*” “Gender Entrepreneur*”, “Women-
led firm*”, “Women enterprise*”, “Female firm*”. This search retrieved more 
than 4,000 documents. Second, we used "Agenda 2030” OR “Sustainable 
Development Goal*” OR SDG* OR “Sustainab*”, and this search returned 
more than 33,000 documents. Finally, we combined the aforementioned 
searches and retrieved 79 documents. Furthermore, we included only English 
language articles published in academic journals and collected in the subject 
areas of Business, Management, and Accounting. This step resulted in 43 
selected articles, as shown in the Appendix, which we proceeded to analyze.

FINDINGS

The results of this integrative review appear to be compelling and intriguing 
and disentangle a complex nest of studies addressing fascinating topics and 
focusing on well-defined trajectories.

We observed an alarming bias stemming from the fact that the UN Agenda 
2030 is generally considered in terms of environmental sustainability, while 
its main contribution relates to a comprehensive framework of the definition 
of sustainability.

By the merging of the two searches – women entrepreneurship and UN 
Agenda 2030 – we revealed an underdeveloped field of research. Contrary to 
our expectations, the number of articles was not high. Moreover, the selected 
articles were published in a limited number of specialized academic journals, 
which have been notable for their focus on sustainability issues since their 
inception. In other words, very few of the selected articles have been published 
in leading general management or entrepreneurship journals.

After reading the articles, however, the findings show the main themes that 
scholars have deeply analyzed, and, at the same time, those that deserve to be 
faced to contribute to unpacking the current and future women entrepreneur-
ship studies.

We identified five main themes that consider, alternatively, the UN Agenda 
2030 as a driver to enhance women’s entrepreneurship and women’s entrepre-
neurship as a driver to pursue several SDGs (especially SDG 1, SDG 5, SDG 
7, and SDG 11):
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Cluster 1

Women in service sectors and in social enterprises. (e.g. Mas-Tur, 2022; Fernández-
Guadaño and Martín-López, 2023)

These articles highlight how and why women tend to favor the service sector, 
particularly tourism, renewable energy, and social enterprises when undertak-
ing entrepreneurial initiatives. Women appear to be more inclined than their 
male counterparts to invest their efforts in services and social businesses. This 
inclination is driven by two main factors: an interest in achieving social goals 
and enhancing community well-being and the greater likelihood of obtaining 
financial and social support in these sectors compared with others. Moreover, 
social business serves as a powerful tool for women to challenge patriarchal 
norms in specific countries.

Cluster 2

Women entrepreneurship in emerging countries. (e.g. Quagrainie et al., 2021)

The articles in this cluster focus on women’s entrepreneurship as a catalyst 
for women’s empowerment in impoverished areas and emerging countries. 
They underscore the role of women’s entrepreneurship in poverty reduction by 
investing in sectors critical for national development and recommend that gov-
ernments formulate specific policies to promote the enhancement of women’s 
entrepreneurship.

This cluster of articles specifically investigates the role of micro-entrepre-
neurship in attaining SDGs, emphasizing the importance of microfinance in 
empowering women, and reducing poverty. The notion that an effective strat-
egy for sustainable development and poverty reduction may be achieved by 
promoting micro-entrepreneurship headed by women is widely supported by 
scholars.

Cluster 3

Barriers and opportunities. (e.g. Pearl-Martinez, 2020)

These articles investigate the factors that inhibit or stimulate women’s entre-
preneurship and explore how governments can develop public policies to 
remove obstacles and implement active measures to enhance women’s partici-
pation in the entrepreneurial arena. In particular, these articles dive into the 
socio-economic, cultural, and institutional challenges women encounter in the 
entrepreneurial landscape, investigating the different elements that promote 
or hinder women’s entrepreneurship. Furthermore, these studies offer valu-
able insights into the development and implementation of public policies by 
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governments to overcome these obstacles. They underscore the significance 
of proactive measures, including access to funding, training programs, and 
mentorship opportunities, in order to cultivate a more inclusive and supportive 
environment for female entrepreneurs.

Cluster 4

Technology as a driver to improve women’s entrepreneurship. (e.g. Ge et al., 2022)

The research contends that technology is a crucial factor in enhancing wom-
en’s entrepreneurship. It argues that technology enables women to efficiently 
self-organize and manage their job from home, hence facilitating work–life 
balance. Additionally, these findings indicate that women can take advantage 
of technology to expedite their entrepreneurial endeavors and invest in the 
rapidly growing technology industry, thereby developing and expanding their 
own entrepreneurial enterprise. In doing so, technology enables women to sur-
mount conventional obstacles and gain access to a wider range of markets, 
resources, and networks, substantially increasing their entrepreneurial poten-
tial and success.

Cluster 5

Women entrepreneurship education. (Pimpa, 2021)

These publications underscore the substantial influence of entrepreneurship 
education on the establishment and prosperity of women-led enterprises. 
They investigate the extent to which customized educational programs can 
provide women with the requisite skills and knowledge to effectively navi-
gate the entrepreneurial world. Furthermore, these investigations investigate 
women’s numerous obstacles when attempting to acquire entrepreneurial abili-
ties, including restricted access to resources and training possibilities. These 
articles emphasize the significance of education in empowering women entre-
preneurs, developing their capacities, and promoting the growth of women-led 
firms by concentrating on its function.

In addition, the selected articles include several policy recommendations, 
with profound attention on government interventions and actions to promote 
women’s entrepreneurship. The suggested policies appear able to enhance 
women’s empowerment and change the patriarchal culture, especially in well-
defined geographical areas.

In sum, the results of this integrative review, which aimed to deepen the 
understanding of the role of the UN Agenda 2030 in studies of women’s entre-
preneurship, indicate that this crucial document, unfortunately, does not act 
as a catalyst for this field of research. It is likely that SDG 5, which focuses 
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on gender inclusion, has stimulated the proliferation of studies on women in 
areas such as C-suite involvement, thereby undervaluing the importance of 
self-employment and entrepreneurship as significant means to ensure women’s 
empowerment, reduce the gender divide, and concurrently contribute to the 
achievement of other SDGs. Figure 5.1 summarizes findings.

A Research Agenda

The findings suggest that there is more room for more studies in women entre-
preneurship under the lens of the crucial impetus caused by the UN Agenda 
2030.

In the following, we suggest further studies to enhance and strengthen the 
framework proposed.

•	 Analyze the influence of SDG 5 (Gender equality) on women’s entrepre-
neurship and how women’s entrepreneurship can contribute to SDG 5 
achievement.

How does SDG 5 influence women’s entrepreneurship? How can wom-
en’s entrepreneurship contribute to achieving SDG 5?

•	 Investigate the role of women entrepreneurs in poverty reduction, espe-
cially in terms of subsistence entrepreneurship, and its impact on commu-
nities (SDG 1, SDG 11).

What is the role of women entrepreneurs in poverty reduction? How 
does subsistence entrepreneurship impact communities?; How do women 
entrepreneurs contribute to SDG 1 and SDG 11?

•	 Explore the involvement of women entrepreneurs in the renewable energy 
sector (SDG 7).

What is the involvement of women entrepreneurs in the renewable 
energy sector? How can women’s participation in renewable energy be 
increased?

•	 Evaluate the effectiveness of entrepreneurship educational and training 
programs for women in supporting SDG implementation (SDG 4).

How effective are educational and training programs in supporting 
SDG implementation? What gaps exist in current training programs for 
women entrepreneurs?

•	 Propose empirical evidence on how women’s entrepreneurship impacts 
economic growth and job creation (SDG 8).

How does women’s entrepreneurship impact economic growth? What is 
the role of women-led businesses in job creation?
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A New Theoretical Framework

The proposed integrative review, with the emerged clusters, the evidence 
gaps, and the research agenda, suggests the emergence of a new theoretical 
framework that we can label Gender-responsive sustainable entrepreneurship 
(GRSE). It integrates gender responsiveness, sustainability, and empowerment 
outcomes to create a holistic understanding of women’s entrepreneurship.

This framework (Figure 5.2) emphasizes the inclusivity and responsiveness 
of entrepreneurial ecosystems, policies, and practices to the needs of women 
(see Clusters 1–2–5). It also aligns entrepreneurial activities with SDGs (see 
Clusters 1–4), ensuring that women-led enterprises contribute to broader 
socio-economic and environmental objectives, capturing opportunities, and 
overcoming barriers (see Cluster 3).

In terms of structure, the GRSE framework operates on three levels: macro, 
meso, and micro.

The macro level analyzes how national and international policies either 
facilitate or impede women’s entrepreneurship, focusing on the policy envi-
ronment (i.e. Clusters 2–3). It examines the impact of societal norms and val-
ues on the entrepreneurial actions of women, examining the ways in which 
cultural expectations influence, and occasionally constrict their involvement 
in business. Moreover, it entails the examination of legislative and regulatory 
frameworks to ascertain the level of assistance that is accessible to female 
entrepreneurs.

The framework concentrates on organizational issues at the meso level, 
including the availability of financial, educational, and technological 
resources, as well as support networks that include mentorship and business 
groups (i.e. Clusters 4–5). It identifies market opportunities that are conducive 
to the success of women entrepreneurs, with a particular emphasis on sectors 
such as renewable energy and social enterprises (although other sectors are 
also included) (i.e. Cluster 1). These sectors are considered to be fertile ground 
for the development of innovative and sustainable business ventures.

The framework explores the individual motives and objectives that motivate 
women to establish new companies at the micro level. It evaluates the neces-
sary competencies and skills for successful entrepreneurship, acknowledging 
the significance of focused education and training (i.e. Cluster 5). Furthermore, 
it recognizes the personal and systemic obstacles that women entrepreneurs 
encounter and endeavors to resolve these obstacles by implementing compre-
hensive support structures (i.e. Cluster 3).

In general, the GRSE framework provides a multifaceted and complex 
approach to understanding women’s entrepreneurship, ensuring that endeavors 
are gender-responsive and in accordance with the SDGs.
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At the macro level, Figure 5.2 emphasizes the significance of a support-
ive policy environment, cultural norms, and regulatory frameworks, with a 
particular emphasis on institutions. All of these fundamental components are 
essential for cultivating a sustainable and gender-responsive entrepreneurship 
ecosystem. In accordance with the 2030 Agenda’s goals for fostering sustain-
able development and gender equality, they offer the structural support that is 
essential for the growth of women’s entrepreneurship.

At the meso level, the emphasis is on organizations, emphasizing the impor-
tance of support networks, access to resources, and market prospects. At this 
level, macro-level policies are translated into actual assistance for female 
entrepreneurs, serving as a conduit. It guarantees the proper implementation of 
macro-level policies and frameworks, as well as the provision of the necessary 
resources and opportunities for female entrepreneurs to achieve success. The 
emphasis is shifted to women entrepreneurs at the micro level. This level eval-
uates the obstacles encountered by women, as well as their own motivations, 
objectives, talents, and skills. It highlights the importance of empowering 
women by addressing their particular difficulties and utilizing their potential, 
so promoting their personal and professional development in accordance with 
the 2030 Agenda’s emphasis on sustainable and equitable economic growth.

The downward arrows represent the flow of influence from the macro to the 
meso to the micro levels. This flow implies that policies and norms (macro 
level) generate opportunities and support structures (meso level) that have a 
direct impact on women entrepreneurs (micro level). The feedback loops, as 
illustrated by the rising arrows, demonstrate how insights and outcomes from 
the micro and meso levels can inform and enhance macro-level policies and 
frameworks. For instance, the experiences and requirements of female entre-
preneurs can identify deficiencies in policy or support systems, hence requir-
ing institutional modifications that provide the requisite leverage to effectively 
contribute to the realization of the SDGs.

Suggestions for Advancing Women Entrepreneurship Studies within the 
GRSE Framework

The following suggestions focus on leveraging the core concepts of the GRSE 
framework in the context of the UN Agenda 2030.

Macro-level studies
Further research can evaluate the efficacy of specific gender-responsive and 
sustainable development policies in various locations to investigate how 
national and international policies affected by the UN Agenda 2030 assist or 
impede women’s entrepreneurship. In addition, more research may examine 
the potential for policy environments to be altered to more effectively promote 
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women entrepreneurs, taking into account cultural norms and regulatory 
frameworks. In this perspective, scholars are encouraged to investigate tech-
niques for challenging and altering patriarchal norms that restrict women’s 
participation in entrepreneurship, as well as to comprehend how policy and 
education might assist changes in social views regarding women in business.

Meso-level studies
Future research can examine the role and efficacy of support networks (e.g., 
mentorship programs, incubators) in supplying resources and opportunities 
for female entrepreneurs, and it can also evaluate how these networks can be 
improved to more effectively support sustainable and gender-responsive busi-
nesses. Consequently, scholars are encouraged to expand their understanding 
of the influence of organizational support structures on the success of female 
entrepreneurs in achieving sustainability and empowerment outcomes. This 
will enable them to identify best practices and other intriguing empirical 
suggestions. However, it is evident that it is imperative to identify innovative 
financing solutions that are tailored to women entrepreneurs. Additionally, it 
is important to investigate market opportunities and how access to these mar-
kets can be enhanced for women entrepreneurs, particularly in emerging and 
underserved sectors.

Micro-level studies
Given the abundance of study on the motivations, views, and goals of women 
entrepreneurs, performing qualitative research can be advantageous in deter-
mining the methods of fostering women’s interest in and readiness to establish 
new entrepreneurial ventures. Furthermore, it may be particularly intriguing 
to investigate the extent to which these motives are consistent with the SDGs. 
Moreover, it may be interesting to identify the characteristics of success by 
identifying the specific talents and abilities that are necessary for success-
ful entrepreneurship among women, particularly in sustainable industries, 
through the celebration of successful women entrepreneurs. In order to assess 
the efficacy of current educational and training programs in developing the 
capacities of female entrepreneurs and to design and implement training pro-
grams that are specifically designed to enhance the entrepreneurial attitude 
of women, this endeavor is essential. Finally, the research must not be halted 
upon the identification and analysis of the obstacles that women encounter in 
entrepreneurship. This is necessary in order to suggest strategies for overcom-
ing these barriers, taking into account the impact of various contexts on the 
barriers and opportunities. This can also be particularly beneficial from the 
standpoint of establishing a more equal world.
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Cross-level Integration

In the future, research might explore feedback mechanisms and suggest 
creative methods for establishing feedback loops between micro, meso, and 
macro levels to ensure that insights from human experiences shape policy and 
organizational support. This has the potential to foster a more responsive and 
supportive entrepreneurship ecosystem. In this perspective, scientists can inte-
grate the viewpoints of women entrepreneurs into organizational support strat-
egies and policymaking by employing participatory research methodologies.

Furthermore, longitudinal studies can be conducted to monitor the success 
and influence of female entrepreneurs over time, so offering a comprehen-
sive understanding of the long-term consequences of policies and support 
programs. Ultimately, comparative and cross-regional research can identify 
successful models and best practices for women’s entrepreneurship, thereby 
expanding the global impact by generating an echo-effect in various contexts.

DISCUSSION AND CONCLUSION

The phenomenon of women’s entrepreneurship has garnered growing scholarly 
attention in recent years, driven by an increasing number of women entrepre-
neurs globally. Recent research underscores the significant role women play in 
entrepreneurship (Noguera et al., 2013), contributing to socio-economic devel-
opment (Strawser et al., 2021) with positive impacts on poverty reduction and 
social inclusion (Langowitz and Minniti, 2007). However, women initiating 
entrepreneurial activities remain significantly fewer than their male counter-
parts (Elam et al., 2019). Scholars posit that this disparity, more pronounced 
in certain countries, may stem from entrenched stereotypes and male-domi-
nated perspectives that discourage women from engaging in business ventures 
(Langowitz and Morgan, 2003).

Further studies identify various barriers such as educational deficiencies 
(Hansemark, 1998), lack of experience and training opportunities, limited 
spatial mobility, insufficient family support, inadequate institutional back-
ing, deficient entrepreneurial management skills, and challenges in accessing 
financial resources (Raghuvanshi et al., 2017).

This study is distinctive in its focus on the UN Agenda 2030, exploring its 
potential as a catalyst for advancing women’s entrepreneurship. In contrast to 
existing literature, our findings contribute novel insights into the relationship 
between women’s entrepreneurship and the UN SDGs. We identify distinct 
interactions with the SDGs and advocate for future research to investigate 
these differences, considering their implications for both field development 
and practical applications of the UN Agenda 2030. The main contribution 
of this study is the GRSE framework that helps us to understand how future 
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studies on women’s entrepreneurship can move within fundamental concepts 
such as gender responsiveness, sustainability, and empowerment outcomes.

Nevertheless, two main limitations are acknowledged in our study. First, 
the scope of our data collection could be expanded. Despite utilizing extensive 
databases such as SCOPUS and Web of Science, future studies could incor-
porate additional sources to enrich the analysis and uncover nuanced trends 
in women entrepreneurship studies, which have seen significant growth over 
the past decade. Second, our study’s temporal focus may be considered limit-
ing. While we examined periods before and after the introduction of the UN 
Agenda 2030, future research could extend this analysis to periods preceding 
2000, providing a broader historical perspective on the field.

ACKNOWLEDGMENTS

This study was funded by the European Union – NextGenerationEU, in the 
framework of the GRINS – Growing Resilient, INclusive and Sustainable 
Project (GRINS PE00000018 – CUP E63C22002120006). The views and 
opinions expressed are solely those of the authors and do not necessarily reflect 
those of the European Union, nor can the European Union be held responsible 
for them.

REFERENCES

Abou-Shouk, M. A., Mannaa, M. T., & Elbaz, A. M. (2021). Women’s empowerment and 
tourism development: A cross-country study. Tourism Management Perspectives, 
37, 100782.

Ahl, H., & Nelson, T. (2010). Moving forward: Institutional perspectives on gender and 
entrepreneurship. International Journal of Gender and Entrepreneurship, 2(1), 5–9.

Alhothali, G. T., & Al-Dajani, H. (2022). Emotions and resilience in Saudi women’s 
digital entrepreneurship during the COVID-19 pandemic. Sustainability 
(Switzerland), 14(14), 8794.

Al-Qahtani, M., Fekih Zguir, M., Al-Fagih, L., & Koç, M. (2022). Women 
entrepreneurship for sustainability: Investigations on status, challenges, drivers, and 
potentials in Qatar. Sustainability, 14(7), 4091.

Bidegain Ponte, N., & Enriquez, C. R. (2016). Agenda 2030: A bold enough framework 
towards sustainable, gender-just development? Gender & Development, 24(1), 
83–98.

Cordeiro, P. A., & Brion, C. (2018). Women school leaders: Entrepreneurs in low fee 
private schools in three West African nations. Frontiers in Education, 2, 67.

Cukier, W., & Hassannezhad Chavoushi, Z. (2020). Facilitating women entrepreneurship 
in Canada: The case of WEKH. Gender in Management, 35(3), 303–18.

Elan, A. B., Brush, C. G., Greene, P. G., Baumer, B., Dean, M., & Heavlow, R. 
(2019). Global Entrepreneurship Monitor 2018/2019 Women’s Entrepreneurship 
Report. Babson College, Smith College, and the Global Entrepreneurship Research 
Association (GERA). Accessed February 23, 2020.

Giorgia Maria D’Allura and Michela Floris - 9781035336005
Downloaded from https://www.elgaronline.com/ at 11/05/2025 11:59:49AM

via Open Access. Chapter 5 is available for free as Open Access from the
individual product page at www.elgaronline.com under a Creative Commons

AttributionNonCommercial-NoDerivatives 4.0 International
(https://creativecommons.org/licenses/by-nc-nd/4.0/) license.

https://creativecommons.org/licenses/by-nc-nd/4.0/

https://creativecommons.org/licenses/by-nc-nd/4.0/


Feminist perspectives in business studies140

Elan, A. B., Hughes, K. D., & Samsani, M. (2023). Global Entrepreneurship Monitor 
2022/2023 Women’s Entrepreneurship Report. Babson College, Smith College, and 
the Global Entrepreneurship Research Association (GERA). Accessed July 8, 2024. 

Ge, T., Abbas, J., Ullah, R., Abbas, A., Sadiq, I., & Zhang, R. (2022). Women’s 
entrepreneurial contribution to family income: Innovative technologies promote 
females’ entrepreneurship amid COVID-19 crisis. Frontiers in Psychology, 13, 
828040.

Hansemark, O. C. (1998). The effects of an entrepreneurship programme on need 
for achievement and locus of control of reinforcement. International Journal of 
Entrepreneurial Behavior & Research, 4(1), 28–50.

Hassan, S. H., Zeqiri, J., Ramadani, V., Zhen, T. S., Azman, N. H. N., & Mahmud, I. 
(2020). Individual factors, facilitating conditions and career success: Insights from 
Malaysian female entrepreneurs. Journal of Enterprising Culture, 28(4), 375–400.

Henry, C., & Lewis, K. V. (2023). The art of dramatic construction: Enhancing the 
context dimension in women’s entrepreneurship research. Journal of Business 
Research, 155, 113440.

Khan, R. U., Salamzadeh, Y., Shah, S. Z. A., & Hussain, M. (2021). Factors affecting 
women entrepreneurs’ success: A study of small-and medium-sized enterprises in 
emerging market of Pakistan. Journal of Innovation and Entrepreneurship, 10, 
1–21.

Langowitz, N. S., & Morgan, C. (2003). Women entrepreneurs, in New Perspectives 
on Women Entrepreneurs. Information Age Publishing Inc., Charlotte, pp. 101–19.

Langowitz, N. S., & Minniti, M. (2007). The entrepreneurial propensity of women. 
Entrepreneurship Theory and Practice, 31(3), 341–64.

Mas-Tur, A. (2022). Female-driven social entrepreneurship in service business. Service 
Business, 16(4), 791–95.

Noguera, M., Alvarez, C., & Urbano, D. (2013). Socio-cultural factors and female 
entrepreneurship. International Entrepreneurship and Management Journal, 9, 
183–97.

Pearl-Martinez, R. (2020). Global trends impacting gender equality in energy access. 
IDS Bulletin, 51(1), 7–26.

Pimpa, N. (2021). Overcoming gender gaps in entrepreneurship education and training. 
Frontiers in Education, 6, 774876.

Poggesi, S., Mari, M., De Vita, L., & Foss, L. (2020). Women entrepreneurship in 
STEM fields: Literature review and future research avenues. International 
Entrepreneurship and Management Journal, 16, 17–41.

Quagrainie, F. A., Adams, S., Kabalan, A. A. M., & Dankwa, A. D. (2021). Micro-
entrepreneurship, sustainable development goal one and cultural expectations of 
Ghanaian women. Journal of Entrepreneurship in Emerging Economies, 13(1), 
86–106.

Raghuvanshi, J., Agrawal, R., & Ghosh, P. K. (2017). Analysis of barriers to women 
entrepreneurship: The DEMATEL approach. The Journal of Entrepreneurship, 
26(2), 220–38.

Rosca, E., Agarwal, N., & Brem, A. (2020). Women entrepreneurs as agents of change: 
A comparative analysis of social entrepreneurship processes in emerging markets. 
Technological Forecasting and Social Change, 157, 120067.

Sam, K. L. (2015). Women’s leadership in local government in the Caribbean. 
Commonwealth Journal of Local Governance, 18, 68–81.

Giorgia Maria D’Allura and Michela Floris - 9781035336005
Downloaded from https://www.elgaronline.com/ at 11/05/2025 11:59:49AM

via Open Access. Chapter 5 is available for free as Open Access from the
individual product page at www.elgaronline.com under a Creative Commons

AttributionNonCommercial-NoDerivatives 4.0 International
(https://creativecommons.org/licenses/by-nc-nd/4.0/) license.

https://creativecommons.org/licenses/by-nc-nd/4.0/

https://creativecommons.org/licenses/by-nc-nd/4.0/


Assessing Agenda 2030’s impact on women entrepreneurship studies 141

Schlaegel, C., & Koenig, M. (2014). Determinants of entrepreneurial intent: A meta–
analytic test and integration of competing models. Entrepreneurship Theory and 
Practice, 38(2), 291–332.

Snyder, H. (2019). Literature review as a research methodology: An overview and 
guidelines. Journal of Business Research, 104, 333–39.

Strawser, J. A., Hechavarría, D. M., & Passerini, K. (2021). Gender and entrepreneurship: 
Research frameworks, barriers and opportunities for women entrepreneurship 
worldwide. Journal of Small Business Management, 59(sup1), S1-S15.

Sullivan, D. M., & Meek, W. R. (2012). Gender and entrepreneurship: A review and 
process model. Journal of Managerial Psychology, 27, 428–58.

Torraco, R. J. (2005). Writing integrative literature reviews: Guidelines and examples. 
Human Resource Development Review, 4, 356–67.

Welter, F., & Smallbone, D. (2008). Women’s entrepreneurship from an institutional 
perspective: The case of Uzbekistan. International Entrepreneurship and 
Management Journal, 4, 505–20.

Giorgia Maria D’Allura and Michela Floris - 9781035336005
Downloaded from https://www.elgaronline.com/ at 11/05/2025 11:59:49AM

via Open Access. Chapter 5 is available for free as Open Access from the
individual product page at www.elgaronline.com under a Creative Commons

AttributionNonCommercial-NoDerivatives 4.0 International
(https://creativecommons.org/licenses/by-nc-nd/4.0/) license.

https://creativecommons.org/licenses/by-nc-nd/4.0/

https://creativecommons.org/licenses/by-nc-nd/4.0/


Feminist perspectives in business studies142

APPENDIX

Table A5.1  �  The selected articles

# Author(s) Articles # Cluster

1 Quagrainie F. A., Adams S., 
Kabalan A. A. M., Dankwa 
A. D.

Micro-entrepreneurship, 
sustainable development goal 
one and cultural expectations of 
Ghanaian women
(2021) Journal of Entrepreneurship 
in Emerging Economies, 13(1), pp. 
86–106

2

2 Karyotaki M., Drigas A., 
Skianis C.
​

The role of mobiles and women 
in the sustainable local economic 
development
(2022) International Journal of 
Interactive Mobile Technologies, 
16(22), 111–26

4

3 Samantroy E., Tomar J.S. Women entrepreneurship in India: 
Evidence from economic censuses
(2018) Social Change, 48(2), 
188–207

2

4 Mas-Tur A. Female-driven social 
entrepreneurship in service 
business
(2022) Service Business, 16(4), 
791–95

1

5 Chakraborty U., Biswal S. K. Psychological empowerment 
of women entrepreneurs: A 
netnographic study on Twitter
(2022) Management Research 
Review, 45(6), 717–34

4

6 Bagheri F., Ghaderi Z., Abdi N., 
Hall C. M.

Female entrepreneurship, creating 
shared value, and empowerment in 
tourism: The neutralizing effect of 
gender-based discrimination
(2022) Current Issues in Tourism

1

7 Cordeiro P. A., Brion C. Women school leaders: 
Entrepreneurs in low fee private 
schools in three West African 
nations
2018) Frontiers in Education, 2, 
art. no. 67

5
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8 Pearl-Martinez R. Global trends impacting gender 
equality in energy access
(2020) IDS Bulletin, 51(1), 7–26

3

9 Orser B., Liao X. D., Riding A. 
L., Duong Q., Catimel J.

Gender-responsive public 
procurement: Strategies to support 
women-owned enterprises
(2020) Journal of Public 
Procurement, 21(3), 260–84

3

10 Okeke-Uzodike O. E., Okeke-
Uzodike U., Ndinda C.

Women entrepreneurship in 
Kwazulu-Natal: A critical review 
of government intervention politics 
and programs
(2018) Journal of International 
Women’s Studies, 19(5), 147–64

2

11 Fernández-Guadaño J., Martín-
López S.

Gender differences in social 
entrepreneurship: Evidence from 
Spain
(2023) Women’s Studies 
International Forum, 96, art. no. 
102663

1

12 Raman R., Subramaniam 
N., Nair V. K., Shivdas A., 
Achuthan K.,
 Nedungadi P.

Women entrepreneurship 
and sustainable development: 
Bibliometric analysis and emerging 
research trends
(2022) Sustainability (Switzerland), 
14(15), art. no. 9160

3

13 Denoncourt J. A.
​

Supporting Sustainable 
Development Goal 5 gender 
equality and entrepreneurship in 
the Tanzanite mine-to-market
(2022) Sustainability (Switzerland), 
14(7), art. no. 4192

1

14 ul Hassan M., Naz A.
​

Education for women 
entrepreneurial attitudes 
and intentions: The role of 
perceptions on gender equality and 
empowerment
(2020) Pakistan Journal of 
Commerce and Social Science, 
14(1), 63–98

5
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15 Mazhar S., Sher A., Abbas A., 
Ghafoor A., Lin G.

Empowering Shepreneurs 
to achieve the sustainable 
development goals: Exploring the 
impact of interest-free start-up 
credit, skill development and ICTs 
use on entrepreneurial drive
(2022) Sustainable Development, 
30(5), 1235–51

4

16 Alhothali G. T., Al-Dajani H. Emotions and resilience in Saudi 
women’s digital entrepreneurship 
during the COVID-19 pandemic
(2022) Sustainability (Switzerland), 
14(14), art. no. 8794

2

17 Ćurčić N. V., Grubor A., 
Muhović A.
​

Customer relationship marketing 
and institutional support 
influence on women’s companies 
sustainability in Serbia
(2021) Sustainability (Switzerland), 
13(19), art. no. 10824

3

18 Ge T., Abbas J., Ullah R., Abbas 
A., Sadiq I., Zhang R.

Women’s entrepreneurial 
contribution to family income: 
Innovative Technologies promote 
females’ entrepreneurship amid 
COVID-19 crisis
(2022) Frontiers in Psychology, 13, 
art. no. 828040

4

19 Vukovic N., Nevalennyi M. BGlobal solar energy market and 
female entrepreneurship after the 
Covid-19 pandemic
(2021) Journal of Women’s 
Entrepreneurship and Education, 
2021(3–4), 22–41

1

20 Wut T.-M., Chan W.-T., Lee 
S. W.

Unconventional entrepreneurship: 
Women handicraft entrepreneurs in 
a market-driven economy
(2021) Sustainability (Switzerland), 
13(13), art. no. 7261

2

21 Mininni G.M. The Barefoot College ‘eco-
village’ approach to women’s 
entrepreneurship in energy
(2022) Environmental Innovation 
and Societal Transitions, 42, 
112–23

1
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22 George T. O., Oladosun M., 
Oyesomi K., Orbih M. U., 
Nwokeoma N., Iruonagbe C., 
Ajayi L., Lawal-Solarin E.

Usefulness and expectations 
on skills development and 
entrepreneurship among women of 
low socioeconomic status in Ogun 
State, Nigeria
(2021) African Journal of 
Reproductive Health, 25 (5 Special 
Issue), 171–87

5

23 Contreras-Barraza N., Espinosa-
Cristia J. F., Salazar-Sepulveda 
G., Vega-Muñoz A.

Entrepreneurial intention: A gender 
study in business and economics 
students from Chile
(2021) Sustainability (Switzerland), 
13(9), art. no. 4693

3

24 Cukier W., Hassannezhad 
Chavoushi Z.

Facilitating women 
entrepreneurship in Canada: The 
case of WEKH
(2020) Gender in Management, 
35(3), 303–18

3

25 Okeke-Uzodike O. U. E. Sustainable women’s 
entrepreneurship: A view from two 
BRICs nations
(2019) Journal of International 
Women’s Studies, 20(2), 340–58

2

26 Ahamed T., Noguchi R., Muhsin 
N., Ayu Purnamasari R., Islam 
M. A., Tasnim F., Islam M. Z., 
Islam M. F., Akmam W.

Sustainable agricultural 
development: A micro-level 
GIS-based study on women’s 
perceptions of environmental 
protection and entrepreneurship in 
Japan and Bangladesh
(2021) GeoJournal, 86(5), 
2071–2103

1

27 Hussain B. M., Baig U., 
Davidaviciene V., Meidute-
Kavaliauskiene I.

A thoughtful insight on women 
entrepreneurs’ investment attitude
(2021) Economies, 9(4), art. no. 187

3

28 Muhammad S., Kong X., Saqib 
S. E., Beutell N. J.

Entrepreneurial income and 
wellbeing: Women’s informal 
entrepreneurship in a developing 
context
(2021) Sustainability (Switzerland), 
13(18), art. no. 10262

2

29 Lindvert M., Laven D., Gelbman 
A.

Exploring the role of women 
entrepreneurs in revitalizing 
historic Nazareth
(2022) Journal of Sustainable 
Tourism

2
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30 Thapa Karki S., Xheneti M. Formalizing women entrepreneurs 
in Kathmandu, Nepal: Pathway 
towards empowerment?
(2018) International Journal 
of Sociology and Social Policy, 
38(7–8), 526–41

2

31 Pimpa N. Overcoming gender gaps in 
entrepreneurship education and 
training
(2021) Frontiers in Education, 6, 
art. no. 774876

5

32 Rattanawiboonsom V., Ali M. 
M.

Factors affecting entrepreneurial 
management in Bangladesh: An 
empirical analysis
(2016) Problems and Perspectives 
in Management, 14(3), 677–90

2

33 Bastian B. L., Metcalfe B. D., 
Zali M. R.

Gender inequality: 
Entrepreneurship development in 
the MENA region
(2019) Sustainability (Switzerland), 
11(22), art. no. 6472

3

34 Abou-Shouk M. A., Mannaa M. 
T., Elbaz A. M.

Women’s empowerment and 
tourism development: A cross-
country study
(2021) Tourism Management 
Perspectives, 37, art. no. 100782

1

35 Olu-Owolabi F. E., Amoo 
E., Samuel O., Oyeyemi A., 
Adejumo G.

Female-dominated informal labour 
sector and family (in) stability: The 
interface between reproduction and 
production
(2020) Cogent Arts and 
Humanities, 7(1), art. no. 1788878

1

36 Selamat N.H., Endut N. ‘Bargaining with patriarchy’ 
and entrepreneurship: Narratives 
of Malay Muslim women 
entrepreneurs in Malaysia
(2020) Kajian Malaysia, 38, 11–31

2

37 Okolie U. C., Ehiobuche C., 
Igwe P. A., Agha-Okoro M. A., 
Onwe C. C.

Women entrepreneurship and 
poverty alleviation: Understanding 
the economic and socio-cultural 
context of the Igbo women’s basket 
weaving enterprise in Nigeria
(2021) Journal of African Business, 
22(4), 448–67

2
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38 Sam K. L. Women’s leadership in local 
government in the Caribbean
(2015) Commonwealth Journal of 
Local Governance, 18, 68–81

2

39 Figueroa-Domecq, C; Kimbu, 
A; de Jong, A; Williams, A. M.

Sustainability through the tourism 
entrepreneurship journey: A gender 
perspective
(2022) Journal of Sustainable 
Tourism, 30(7), 1562–85

1

40 Feng L., Sumettikoon P. A promotion of female 
entrepreneurship education 
ecosystem to empower girls and 
women
(2022) Eurasian Journal of 
Educational Research, 98(98), 
284–301.

5

41 Ferdousi F., Mahmud P. Role of social business in women 
entrepreneurship development 
in Bangladesh: Perspectives 
from Nobin Udyokta projects of 
Grameen Telecom Trust
(2019) Journal of Global 
Entrepreneurship Research, 9(1), 
58
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